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Abstract:

This research aimed to identify the nature of the relationship between social factors in store
environment and impulsive buying behavior of customer with the mediator effect of
customer's emotional state variable in that relationship, as well as the nature of the
relationship between customer's emotional state and impulse buying behavior with the
mediator effect of the variable of presence of others while shopping in that relationship. The
research used a questionnaire to collect data from sample of (1000) customers of shopping
stores related to apparel and shoes of the age group 18:35 years within the cities of Greater
Cairo and Assiut, and statistical analysis conducted through the structural equation modeling
method in order to study the direct and indirect relationships between the variables. The
research approve that customer's emotional state totally mediate the relationship between
social factors and impulsive buying behavior. Moreover, a significant positive relationship
between the customer's emotional state and impulsive buying behavior was detected, and a
negative moderating effect of the presence of others while shopping is found on that
relationship. The results have been discussed, interpreted and compared with previous
research studies. Finally, recommendations of the study are drawn and future research

studies are suggested.
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