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This study aims to identify the nature of the relationship between marketing
deception and purchasing behavior.This study adopts a simple random sample of
364 consumers consuming goods who frequently buy from retail stores in
Assiut.It also proved that the most important of these two dimentions in terms of
affecting purchasing behavior is the dimention of deception in promotion,
followed by the dimention of deception in price. Based on these results, a set of
implications, recommendations and some future studies related to the field of

study was presented.
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