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Abstract:

This study aimed to determine the nature of the relationship between
(attitude, perceived behavioral control, and subjective norms) and the
consumer's intention to buy green.

The study used the descriptive analytical approach, and it was applied
to a sample of (462) individual Facebook users in Assiut and Sohag. The
data was analyzed using the SPSS statistical analysis program version
(25).

The study concluded that there is a significant positive relationship
between (attitude, perceived behavioral control, and subjective norms)
and the consumer's intention to buy green.

These results were discussed , compared and interpreted with the
results of previous research studies .finally, implications and
recommendations of the study were drawn and future research were
presented .
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