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Abstract

This study aimed to examine the effect of Perceived Consumer Value on new
product adoption behavior, which applied on the mobile phone users in Egypt. A
sample of this study consisted of (354) of mobile phone users. In order to
achieve the study objectives, data has been collected through using the
questionnaire. The questionnaire was divided into two parts to measure the study
variables. Structural equation modeling was used to test the study hypotheses.
The result of the study showed that, there are a positive significant effects of the
dimensions of Perceived Consumer Value on new product adoption behavior
which are( social value, Economic value and Functional value), but there is no a
significant effect of Emotional value on new product adoption behavior . Based on
these results was presented a set of recommendation.

Keywords: Perceived Consumer Value — new product adoption behavior- social
value— Economic value — Functional value— Emotional value.
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